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Bobbie Brinkley, ’18, loves working at
Simon & Schuster in the Big Apple.
Photo provided by Bobbie Brinkley.
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Earlier this year, I attended a
conference in China to meet with
other deans of communications
programs. The attendees were
there to discuss a challenge we’re all
facing: With technology evolving at
lightning speed, how do we adapt
curriculum that was designed for
yesterday’s media landscape?
It’s a question that’s not unique
to communications schools. In the
library and information science
world, we’re also grappling with new
challenges related to information
literacy, big data and the ethics of
artificial intelligence – challenges that
continue to snowball despite our
best efforts to keep up.
I was at the conference as a guest
speaker to share what the CIC is
doing to address this challenge headon. And while we don’t have all the
answers, we do know that we have
to actively seek solutions if we want
our students to enter the workforce
with the skills needed to succeed.
That’s why we’re revising job
descriptions. In the SJMC, plans are
underway to hire six new faculty –
all six of those positions must now
understand data and be prepared
to infuse it into our curriculum. And
thanks to our information science
major, many faculty members in SLIS
are already there. That means, as one
of the few universities to combine
the information and communications
disciplines under one roof, our
program is poised to become the
destination for data education.

But it’s not just about the new
hires – investing in professional
development helps our existing
faculty stay ahead of the curve, too.
In January, a group will travel to
Silicon Valley to visit Google, startups and other tech companies to
learn more about preparing our
students for those kinds of careers.
We’re also sending four faculty
members to the South by Southwest
Interactive conference in March to
learn what’s new and what’s next
from some of the brightest minds in
the business.
And, of course, we’re building
relationships with employers –
companies where the future is
already a reality, where workers who
can keep up are in high demand.
Those partnerships are translating
into valuable internship experiences
for our students and full-time careers
when they graduate. Our goal isn’t
just to ensure that each student finds
a job when they graduate, but that
they find the best jobs and outshine
the competition.
At any given point, a new social
media platform or innovative
technology could take our industries
by storm and flip everything we
thought we knew upside down. The
CIC’s path forward won’t always be
clear. At times it will wind or hit a
dead end. But that big question – how
do we adapt so our students can
adapt, too – will continue to drive us
and set us apart from the rest.

Alison Moons
Design Editor
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QUICK TAKES

News and notes from the College of Information and Communications,
the School of Journalism and Mass Communications and the School of
Library and Information Science.

Galloping into Success

Wickre with her competition horse, Nikki.
Photo by Phyllis Burchett.

It all started with Farley Wickre’s equestrian magazines. Originally a
marketing major, Wickre says she would often look at the advertisements
while flipping through equine publications and thinking to herself that
she could do better. So she did. Wickre switched her major to visual
communications and started her freelance business, all while competing
on the University of South Carolina equestrian team.
Wickre credits her J-school courses with helping her build on her
initial success. She currently creates advertisements for large equestrian
shows including the AQHA World Championship Show, National Snaffle
Bit World Championship Show and the All American Quarter Horse
Congress. She will graduate in May 2020, but will continue to create
content for equestrian publications. “Even if I end up in a non-equine job,
I will always freelance in the equine world,” she says.
–Caroline Moore

PIONEERING AMBASSADORS

The 2019-2020 ambassadors at the CIC welcome luncheon and orientation.
Photo by Lewis Zeigler.

Only a few undergraduate students in the CIC are chosen
to be Dean’s Ambassadors. The new program, introduced
by Dean Tom Reichert, invites students to tackle the
rigorous application process to represent the college in a
variety of ways.
“We want well-rounded students who can speak to their
university and CIC experiences,” says Rushondra James,
assistant dean for student services and ambassador program
advisor. “We seek students who excel academically and
also participate in extracurricular activities such as student
media, internship experiences or study abroad.”
The ambassadors are responsible for leading tours,
serving as student leaders and participating in the Dean’s
Student Advisory Group and other development events.
They are learning it’s a great way to make connections.
“It’s rewarding to interact with so many positive students
who desire to better themselves and those around them,”
ambassador Deric Rush says.
–Megan Mellerson
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Media Intern Goes Pro

After spending two years with the University of South Carolina Gamecock
football’s social media department, alumnus Chad O’Donnell, ’19, now
works in broadcast for the Baltimore Ravens.
Chad O’Donnell shooting an interview.
While he found more creative freedom at South Carolina, he enjoys
Photo by Jhalen Wingate.
working for the larger Ravens audience. O’Donnell credits his internship with
providing the experience he needed and preparing him to work for the NFL.
“I like to tell stories about the athletes and what the organizations do,” O’Donnell says. “We play games 16
times a year so we need to go beyond what happens on the field.”
O’Donnell eventually sees himself as a creative director for a college or professional football team.
–Lauren Drescher

$376,000 for SLIS

Lucy Santos Green, right, discusses GID with Pamela Williams,
MLIS,’04, Richland Northeast librarian and current president
of the South Carolina Association of School Librarians.
Photo by Michaela Baker.

SLIS associate professor, Lucy Santos Green, received
a $376,000 grant in June from the Institute of Museum
and Library Services to explore Guided Inquiry Design, a
model that brings school librarians and teachers together
to co-teach in classrooms. Her research will explore the
impact librarians have on students in these co-teaching
teams, and the data from her study could even help them
advocate for their value in school systems where their
jobs are at risk of being cut.
GID research will be conducted in South Carolina,
Texas, New Jersey and Wisconsin, with 60 schools
participating. She is currently recruiting and plans to
begin her research in the spring. The ultimate goal is to
discover how students learn best. “I want the students
to be the best they can be,” Green says. She hopes her
research helps librarians and teachers collaborate to
reach that goal.
For more information, visit bit.ly/slis-imls-grant
–Cassidy Posma

CULTIVATING RESEARCH
Ore Oluwole and Kaitlyn
Park working in the
Insights Lab. Oluwole is a
public relations alumnus
and current MMC student.
Photo by Michaela Baker.

The Social Media Insights Lab housed within the School of Journalism and Mass Communications
is an artificial intelligence-powered CIC initiative that provides in-depth social media data examining
consumer sentiment, reactions to political issues and candidates, and predictions of future trends.
Lab manager Kaitlyn Park gathers data pertaining to the 2020 presidential election. That project –
South Carolina Insights – has led to a series of reports exploring conversation volume and sentiment
about the Democratic presidential hopefuls. But that’s not all the lab does.
“We’re also working on more high-level academic research,” Park says. “We’re looking into how bots
can influence conversations, particularly about politics and things like public health and vaping.”
–Collin Byrne
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QUICK TAKES

Driving Digital Media

The Digital Media Academy at the University of South Carolina was
inspired by Dean Tom Reichert, who created a similar program at UGA and
wanted to start one at South Carolina. Observations of similar UGA and
Clemson workshops reinforced the idea and were helpful in planning the
university program. It was so successful that a second DMA is planned
for 2020. Organizers also plan to add an advertising/PR track to this year’s
mobile video workshop.
“At the school, we’re being proactive in trying to be more inclusive,” says
CIC special projects director Randy Covington, who is one of the team
leaders conducting the 2020 program.
The DMA weeklong academy gives up to 30 people the opportunity to
interact
with the exceptional facilities at the journalism school. Sponsorship
Two students shooting their final video project on an iPhone.
Photo by Lewis Zeigler.
opportunities are available, which will allow the program to provide stipends
to participating students.
The mutually beneficial cross-promotion among the three schools may attract participants from across the Southeast.
More information about the DMA, including a link to apply, will be posted to the CIC’s website in the spring.
Contact Randy Covington for more info at randy.covington@sc.edu
–Jack Kerley

TAILWAGGIN’ TUTORS

New
Connections
in New England
Karson Terry, left, and Elaine Arnold,
right, at the NELA conference.
Photo provided by Karson Terry.

Ellen Dunn and her canine, Katie. Photo by Alexandria Peucker.

Ellen Dunn, ’97, and her dog, Katie, make a good team.
While working as the public information coordinator at the
South Carolina State Library and volunteering as a therapy dog
coordinator, she and her furry friend found an additional way to
use her journalism, education and public relations background from
the University of South Carolina. “I realized there was high demand
to connect therapy dog handlers with libraries,” Dunn said. “I went
to my boss with an idea to bring a great program to Columbia!”
TailWaggin’ Tutors is a nationwide program from Therapy Dogs
International through which children read to dogs. It’s a friendly
environment for those who have difficulty reading or who have
developed self-esteem issues. By volunteering through this
program, Dunn and Katie offer the children a judgement-free zone
where they focus on reading. “To me it’s a win-win, and it’s just
been fabulous ever since the day I started,” Dunn said.
–Alexandria Peucker
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Representatives from the College of
Information and Communications headed
north last October to attend the New England
Library Association conference, hosted
annually in Groton, Connecticut. Dean
Tom Reichert, Development Director Elaine
Arnold, SLIS Director David Lankes and
alumni and donor relations manager Karson
Terry attended to learn about the latest trends
in librarianship while connecting with other
experts across the nation.
With 300 graduates living and working
in the New England area, SLIS has been
well-represented in the north because of
its successful distance education efforts.
The school has been a NELA exhibitor for
over a decade, and this year the school
increased its involvement by sponsoring the
conference’s opening night cocktail hour.
“It’s a phenomenal opportunity to represent
the college on a national level,” Terry says.
“Our presence is only growing.”
–Lauren Coffman

NABJ Takes On
Miami

A COWBOY HEART
Johnny Boggs, ’84,
fell in love with Western
Johnny Boggs.
literature, despite being raised
Photo provided.
and educated in South Carolina. He
published his first two Western-themed stories
while attending the University of South Carolina
and has since written roughly 100 pieces. Recently,
his novel Taos Lightning won a Spur award for
Best Western Juvenile Novel. It was his eighth
Spur award, the most in the 66-year history of the
Western Writers of America. He owns 30 pairs of
cowboy boots, which he calls “an obsession,” and
he loves his life in Santa Fe.
“There’s a statue of Elmer Kelton in the San Angelo
Public Library in Texas,” Boggs says, referring to the
previous record-holder. “I don’t think you’ll ever find
a statue of me anywhere.”
You may not find a statue of Boggs, but you can
soon find him in the Western Writers Hall of Fame,
honored with the Owen Wister Award for Lifetime
Achievement.
Boggs refuses to slow down as he strives to
redefine the boundaries of Western literature. “The
West isn’t a physical or geographical place,” he
says. “It’s how you feel.”
-Kaitlyn McCue

NABJ UofSC chapter executive board and faculty at the annual convention
and career fair. Left to right, Ashley Pough, Randy Covington,
Nicole Dennis, Taelore Hicks, Shirley Carter and Naja Hough.
Not pictured: chapter advisor Rushondra James.
Photo by Rushondra James.

Recent SJMC graduate Analis Bailey secured a job at
USA Today as a sports and audience fellow as a result
of participating in the National Association of Black
Journalists annual convention and career fair in August. “The
convention is an integral part of being an NABJ member,”
Bailey says. “It gives you invaluable opportunities to learn
new skills, sharpen the ones you have and connect with
professionals in the field.” South Carolina’s chapter was
approved for national affiliation in 2018, and representatives
from the CIC attended the Miami conference for the first
time this year.
“I really enjoyed my time at the NABJ convention,”
says Nicole Dennis, chapter president. “It gave me the
opportunity to grow and learn as a journalist by being
around professionals and peers in my field.”
–Brandi Witherspoon

A Healthy Collaboration
JOBS IN
HEALTH CARE COMMUNICATION
WILL INCREASE

10

PERCENT BETWEEN
2018 AND 2028.

-BUREAU OF LABOR STATISTICS
For more information:

bit.ly/sjmc-healthcommunication

With a growing health care communication job market, CIC students have a
resource to help them follow this career path. The post-bachelor’s degree certificate
in health communication is run jointly by the CIC and the Arnold School of
Public Health. Under the leadership of director Daniela Friedman of the Arnold
School, students master the art of designing and evaluating health care campaigns.
Graduate student Ansley Lee believes the 18-hour program helped her get a
sneak peek at graduate school. “I wanted a taste of grad school without diving in
headfirst,” Lee says. “I thought this certification was a good way to test the waters.”
She believes the program will help in other ways as well, particularly after
graduating. “The relationships you have and the friendships you make in grad
programs are intense and important,” Lee says. “And those relationships can morph
into professional opportunities down the road.”
–Anna Kathryn Stoddard
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SLIS CELEBRATES 50
Flavor, Not Fad

University of South Carolina’s 2019
Ad Team on the Horseshoe.
Photos provided by Noah McGill.

“No way in kale,” says this UofSC 2019 Ad
Team campaign for Wienerschnitzel.

What’s the best way to promote hot dogs to a hungry audience? Last year,
advertising students from across the United States took up the challenge in
the annual National Student Advertising Competition. Wienerschnitzel, the
largest hot dog chain in America, was chosen as the corporate client. For their
ad campaign, University of South Carolina’s Ad Team showed the company’s
marketing professionals the importance of flavor over following trendy diets
such as keto or paleo.
Each year, teams create the best possible strategic advertising campaigns for
the chosen company in hopes of leading their real future advertisements. The
students worked for months to properly execute their ideas and the team at
South Carolina placed third at the district competition, which took place in
Charlotte, with their campaign “Flavor, not Fad.” It was the strongest finish in
over a decade.
“It was definitely the most influential learning experience I’ve had at the
university,” says Noah McGill, a former team member and advertising major.
–Virginia Bethune
For more information, bit.ly/sjmcadteam

INTERNING IN THE MAJORS

Sharkey smiling big while overlooking the stadium and the city.
Photo by Lauren Testa.

Taylor Sharkey landed in her “Field of Dreams” when she got
an internship with the Philadelphia Phillies. Sharkey, a visual
communications major and informatics minor, interned last summer in
their communications department.
She created a season calendar, gave tours and coordinated with
media for special events. Her schedule differed most of the time, but
her visual communication knowledge and skills were utilized every day.
“Being able to use my education and skills learned at the J-school
and SLIS was great, and gave me the confidence to interact with fans
and see their love for the organization,” Sharkey says. Her experience
was once in a lifetime, and it convinced her to pursue sports as a career.
–Caroline O’Looney

Kornegay Takes Flight
Van Kornegay loves drones and how they contribute to the creative process for
his students and the professional world. The associate professor for the J-school’s
visual communications track will be on sabbatical during the 2020 spring semester to
obtain his commercial drone pilot’s license, which will involve researching programs,
testing for the license, and going to other schools to learn how to make drone
piloting education accessible for students at the University of South Carolina.
“I think bringing in something new and experimental is fun for students,” Kornegay
says. “I want to provide a safe, reasonable way to offer my classes the chance to learn
about flying drones.”
–Libby Breeze
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Kornegay flying a drone.
Photo by Van Kornegay, via drone.

A New Attitude in
Prague
SLIS student Laura Stillwagon
wasn’t sure what to expect when
she embarked on her studyabroad program in Prague, but
it turned out to be a transformative
experience.
As she studied for her master’s degree in
library and information science, she also
participated in an international internship
with The Memory of Nations, where she
studied wartime story translation. She
gathered information about people of
many different cultural perspectives and
languages and told their wartime stories.
“Without this program, I would never
have had the opportunity to explore a
different culture,” Stillwagon says. “The
citizens of Prague have history that goes
back to the 1100s, and I loved discovering
how they handled difficulties in the past
and survived – even thrived.”
–Lexi Waites

CIC Message

We’re celebrating the 50th Birthday of
the School of Library and Information
Science in 2020!

Cool!

“We seek to celebrate the past and how
it has provided a great platform for the
future” - Director David Lankes

Text Message

SLIS will mark its 50th anniversary in 2020. Stay tuned
for more information on how the school plans to
celebrate this historic milestone.
Graphic by Meagen Sigmon

From Student to Staffer
As a college freshman, visual communications major
Michaela Baker had a job that carried more weight
than most student positions – she was the College of
Information and Communications’ only graphic designer.
Now a 2019 alumna, Baker hasn’t stopped serving in that
role. That’s because she was hired full-time as the CIC’s
Baker stages Cocky for
first-ever visual communications coordinator in May.
a photo opportunity.
During her four years as a student, Baker worked with webmaster Patty
Headshot photo
Hall, assisting in visual marketing and graphic design. “I loved working
by Lewis Zeigler.
here as a student,” Baker says. “Now I have four years of institutional
knowledge and experience under my belt and can continue developing
the college’s brand.”
As a student, one of her most successful projects was the CIC’s April Fools video, which tricked alumni into believing
both schools were moving into the Carolina Coliseum. Since joining the staff, she’s continued creating engaging video
content and growing the college’s presence on social media. “Michaela responds to each assignment with an idea for
how she can do it even better,” says Rebekah Friedman, CIC communications manager. “Her energy and creativity
inspire everyone around her – we’re lucky to have her on our team.”
–Emile Roberts
11 | sc.edu/cic

KEEP ON

K

TRUCKIN’
Cocky’s Reading
Express™ is the
University of South
Carolina’s literacy
outreach program.
University students
visit Title 1 elementary
schools across the
state with Cocky.
The students read to
children and Cocky
helps them understand
the importance of
lifelong reading.

Right: Cocky poses in
front of the CRE bus.
Above: A few of the children
who’ve received books from CRE.
Photos provided by Christine Shelek.

B

Story by Lexi Waites, Junior, Public Relations

BP is helping children learn to read through its support of Cocky’s Reading
Express.™
“Our partnership with BP is a long-standing relationship that has been very
positive and we hope to see it continue and grow,” says Christine Shelek,
executive director of the South Carolina Center for Community Literacy, home
to CRE. The effort was founded by student government in 2005, and Shelek has
been with it since 2011.
The program began by reaching out to Title 1 schools with student
volunteers in rented vans. BP’s support helped CRE get its own customwrapped bus. The company’s contributions have changed the entire shape of
the nonprofit and it has funded many more trips and books. To date, CRE has
distributed more than 134,000 books to children in all 46 counties.
“We are now able to take this bus to schools, promote literacy and encourage
kids to get excited about reading,” Shelek says. “The bus is not only a physical
vehicle but also a vehicle for literacy.”
The books are labeled with BP’s support sticker on the back and the children
make a verbal promise to read every day. At the end of the
program, they all receive a Cocky sticker that says “I
promised.” According to Shelek, they sometimes
forget that Cocky is even there because they are
so excited when they receive their brand-new
book.
BP directors and employees often
accompany the volunteers to these
schools to see the impact for themselves.
“Donors like BP are powerful allies in
our mission to better prepare tomorrow’s
workforce through literacy,” Shelek says.

They sometimes forget that
Cocky is even there because
they are so excited when they
receive their brand-new book.
–Christine Shelek
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THAT’S LIT

Alexandria Peucker, Senior, Public Relations

Karson Terry and Brindolyn McNair have taken
their two-person book club to a whole new
level. That’s Lit, a monthly book club podcast, is
how Terry and McNair are sharing their love of
reading with others.
“We would talk about books all the time and I
suggested we start a podcast,” McNair says. With
similar educational backgrounds and a love of
literature, the podcast seemed a natural next step
to reach an audience that could tune in and listen
any time. The format is still similar to a face-toface club. There is chatter about life, and then the
business of books begins.
Terry, ’16, majored in English literature at the
university. She is alumni and donor relations
manager for the CIC. McNair, ’06, majored in
journalism. She is senior social media strategist
for BlueCross BlueShield of South Carolina.
The two don’t always agree, but they do listen
to one another. “We have very different tastes
but we respect one another’s ideas,” Terry says.
McNair puts their differences in perspective. “We
have vivid discourse,” she says, laughing. “I have
a very analytical way of looking at what we read,
but Karson brings that English major perspective
to it. I really like the dynamic.”
Sometimes, they examine a book theme such
as family favorites. Once they each chose a book
for the other to read and discuss. And they’ve
read poetry aloud. They always encourage
interaction with their listeners.
“We like to end episodes with a quote from

Karson Terry

one of us, asking the other – and the audience
– to identify it,” McNair says. And they’ll plug
audiobooks, too. “I do voice acting and audio
narration, so I will push audiobooks sometimes –
especially if the reader does a good job,” she says.
“We wanted to do this for people who may not
enjoy reading or don’t have time to settle in with
a good book,” Terry says. “There’s still a way for
them to plug in and hear about popular books
that are circulating now.”

–Brindolyn McNair

The duo spreads the word through social
media. “Karson is on top of Twitter,” McNair
says. The podcasts are light and entertaining, but
the underlying motivation is serious. “There are
so many ways to promote literacy and lifelong
learning and this is ours,” Terry says.
“Our hope is that the people who listen
are either avid readers or looking for a good
recommendation,” McNair says.

buzzsprout.com/242507
twitter.com/ThatsLitPodcast

Brindolyn McNair | Photos provided.
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Lunch & Learn
Story by Megan Mellerson, Junior, Public Relations

Shirley Staples Carter is the first associate dean for diversity, equity and inclusion in the CIC and created “Let’s
Talk about Inclusive Excellence,” a brown bag lunch series to encourage difficult conversations surrounding
diversity. Three speakers took part in the series, which was launched this fall. The public was invited to attend–
and bring their lunch. “It is an opportunity to engage in servant-leadership, when you selflessly give of yourself,
your energies and your talents to benefit others,” she says.

Story by Cassidy Posma, Senior, Public Relations

Emily Spitz demonstrates
the Jot A Dot braille
writer to Rahman
Corr at the NLS.
Photo provided
by Emily Spitz.
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SLIS alumna Emily Spitz wants everyone
to be able to access the information they
need. She is helping make it happen as a
resident at the National Library Service
for the Blind and Print Disabled through
the Library of Congress. The NLS is a free
braille and talking book library service for
those with temporary or permanent low
vision, blindness, or a physical disability
that prevents them from reading or
holding the printed page.
When people think
of these services they
immediately think
of braille and audio,
but there’s so much
more. The NLS offers
resources such as
accessible mobile
reading apps, braille
note-takers, digital
audiobook players and even magnifying
devices. “Some people can’t even hold
a book in their own hands,” Spitz says,
adding that issues like these make her
want to look into more options to help
people read independently.
She first became interested in working
with the blind and print disabled when
she was studying for her Master of Music

in musical theatre direction at Arizona
State. She wanted to explore more options
for musicians who had low vison or were
blind. Her interests led her to pursue her
Master of Library and Information Science,
which she completed in 2018. Shortly after
graduation she applied to the NLS and
was accepted.
Since beginning her residency, she’s
been working with metadata and
bibliographic control. Metadata is used
in cataloging to
define the different
aspects of each
record, including
titles, copyright dates
or subject headings.
–Emily Spitz
Bibliographic control
is used to check
accuracy of metadata
and to update any
information as needed. “Accessibility for
everyone is most important,” Spitz says.
Her residency at the NLS has introduced
her to many of the different types of
jobs that are available for librarians in
the public and private sector. When she
finishes, Spitz plans on staying in the
Washington area to explore more career
opportunities in the field.

First lunch: Nicole Cooke

Second lunch: Tracey Weldon

Third lunch: Ingrid Watkins

Who she is: Associate professor
Nicole Cooke is the Augusta Baker
Chair in Childhood Literacy. Cooke’s
research and teaching focuses on
human information behavior, critical
cultural information studies, fake
news/misinformation/disinformation,
and diversity and social justice in
librarianship.

Who she is: Tracey Weldon is an
associate professor in the university’s
English department and the linguistics
program and associate dean for
diversity, interdisciplinary programs
and social sciences in the College
of Arts and Sciences. Weldon, a
sociolinguist, specializes in varieties of
American English, with a particular focus
on African American English and Gullah.

Who she is: SJMC alumna Ingrid
Watkins, ’86, is the CEO and chief
diversity strategist at IW Consulting
Group. Watkins specializes in
corporate diversity program solutions,
providing consulting services to top
U.S. corporations.

The conversation: She talked about
social injustice through cyberbullying,
trolling and doxxing. While working to
attain tenure in the past, Cooke was
required to publish work that made her
a target. She addressed issues of racism
and experienced safety threats because
of it. She now advocates for policies to
promote diversity within the CIC.

The conversation: She previewed
the PBS documentary “Talking Black
in America,” on which she served as
associate producer with the North
Carolina Language and Life Project at
North Carolina State University. Weldon
discussed a different perspective of
‘black’ speech. She shared historical
context, such as slaves losing their
mother tongue, Caribbean and Gullah
influences, and present-day influences
including rap and hip hop.

The conversation: Watkins led the
discussion of preparing students for
diverse and inclusive careers. Watkins
has spent more than a decade of
her corporate career advocating for
the inclusion of minority-owned
businesses in contract opportunities
at global brand leader Coca-Cola.

Carter hopes future sessions
can examine issues such as
accessibility. Have a question
or suggestion? Email her at
sscarter@mailbox.sc.edu

Diversity, Equity and Inclusion Recap 2018-2019: Events and Activities
• CIC Diversity, Equity and Inclusion Research Symposium • MLK Breakfast of Champions
• Graduate student open house • Brown Bag lunch series • Student dive-in lunch with the dean
• CIC Inclusive Excellence Advisory Council • Digital Media Academy
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VISION
Toward
the Future

Get out in the community. Coursework
is awesome, but having work produced
outside of that is really important, too.
–Andrea Hickerson

Hickerson and Kaitlyn Park looking at
data in the Social Media Insights Lab.

Photo above and
bottom pg. 17:
Hickerson overseeing
students working
on their senior
semester projects.
All photos by
Michaela Baker.

S

Welcoming the New SJMC Director, Andrea Hickerson
Story by Caroline O’Looney, Junior, Public Relations

Studying communications to avoid
numbers is no longer an option. Data –
and knowing how to work with it – has
become an increasingly important part of
the industry, and new SJMC director Andrea
Hickerson plans to make it an even bigger
part of the J-school’s curriculum.
Before coming to the University of South
Carolina, Hickerson was one of the first
faculty members at the new School of
Communication at Rochester Institute of
Technology, a traditional STEM school. The
program at RIT was smaller, which made
the SJMC director job so enticing. “It was
exciting when this position opened at South
Carolina because it is a legacy journalism

program,” Hickerson says.
Coming from a technological institute,
Hickerson had a background in data and
how it and communications are intertwined.
Her vision is to hire new faculty who
specialize in data, media and society. These
professionals will teach advertising, visual
communications and mass communications
courses. “I want to increase community
engagement,” Hickerson says, “and raise the
overall public profile of the college, making
it a resource in Columbia and in the state.”
Another goal of Hickerson’s is to
strengthen the relationship between
the SJMC and SLIS, and she believes her
interdisciplinary work experience at RIT will

help her accomplish it. She wants to find and develop
SLIS courses for SJMC students to take. Moreover, she
believes the best way to accomplish her ideas is to ask
discovery questions. “What can we do, instead of saying
‘This is what I want to do.’ I come from more of what’s
possible,” she says.
Though her time here so far has been short, she has
loved every minute of it. “Everyone has been incredibly
welcoming,” Hickerson says. “I love the energy of the
faculty and I find they are highly engaged with students.”
In addition, she brags on the students of the SJMC,
saying it stuck out to her right away just how many
students are involved with extra curriculars and how
many awards they are winning.
In addition to her vision, Hickerson also brings her

deepfakes expertise and research to South Carolina. Her
research has inspired her to create a course on media
literacy. The prevalence of the internet and social media
today calls for a class explaining how to tell when online
sources are fake or not truthful. Her vision is for this
course to be a general student core requirement at the
university, not just an SJMC class.
Hickerson is excited to be here and is looking forward
to meeting and getting to know all the SJMC students.
The new director’s best advice to current students is to
get involved while the resources are readily available.
“Get out in the community,” Hickerson says. “Find out
where you can start working for internships while
you’re here. Coursework is awesome, but having work
produced outside of that is really important, too.”

What are deepfakes?
Deepfakes are images and videos
that depict real people doing and
saying things, but the whole image
or video is fake, based on
artificial intelligence.

Everyone has been incredibly welcoming.
I love the energy of the faculty and I find
they are highly engaged with students.
–Andrea Hickerson
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WELCOME TO SOUTH CAROLINA
Three new faculty members who will share their knowledge, experience and
why they chose the University of South Carolina.
Story by Meagen Sigmon, Senior, Visual Communications

Nicole Cooke, Ph.D.,
Rutgers University.
Photo by Brian Stauffer.

Why South Carolina?
I was approached to become the
Augusta Baker Chair, and everyone
was so welcoming. A lot of places say
they are committed to diversity, but
the CIC’s inaugural Diversity Research
Symposium was a real outward
demonstration of SLIS’ commitment to
diversity and that really stuck out to me.
Teaching and Research
I am a scholar in diversity and social justice,
and I also study information behavior, which
is how people interact with information. I
have also been doing work with fake news
and misinformation.

Why South Carolina?
I wanted to help make my industry – motion design –
better, and I thought the best way to do this was to better
prepare the students to enter the industry that I love. Plus,
I love the Gamecocks and Columbia, so to work at the
university felt like a natural fit for me.
Teaching and Research
I am currently teaching Principles of Visual
Communication, Design of Online Content, Motion
Design and The Carolina Agency. Next semester, I
am going to teach the portfolio class for the visual
communications students, and I’m really excited to
give the perspective of having worked in the industry
for 15 years to these students.

Advice for Students and Readers of InterCom
Take full advantage of all the opportunities that are
at the university. Do not squander that
experience. Get involved. It allows
you to meet people outside of
your major and build a network
and connections for later.
Second, do not be afraid to
throw out a bad idea. You don’t
get to good ideas without getting
through a bunch of bad ones.

Why South Carolina?
The university is a great school
with fantastic public relations
and mass communications
programs. I really enjoy the
energetic atmosphere here at
the SJMC, and I believe that
this is the best place for me to
continue my research, teach and
mentor students.
Anli Xiao, Ph.D., Pennsylvania State University.
Photo by Lewis Zeigler.
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Advice for Students and Readers of InterCom
Take a class that you have no interest in
just to try it out. Take something that is out of
your area and for fun. When I was in college,
I took a public speaking course. I didn’t have
to, and it scared me to death. It is the best class
I took and had the most lasting impact on my
career. In general, try to enjoy the moment
and remember that you are always going to
deal with people in whatever you do so be
cognizant of that.

Finding the Right Fit

C

Story by Collin Byrne, Senior, Advertising

Career services manager Shirisha
Mudunuri enthusiastically finds ways to
create career opportunities for CIC students.
Since starting in March, she’s engaged with
more than 150 employers – locally and
across the country – to create pipelines for
students to get internships and jobs. This
has meant traveling to larger cities such as
Atlanta, Washington, D.C., and New York to
increase the CIC’s presence there.
She says taking fundamental principles
classes are crucial to help students get their
feet wet before committing to a major and
career path. “The ball is really in the student’s
court,” Mudunuri says. “If students put in the
effort, the jobs will be there.”
The CIC’s career fair, offered each spring, is
designed to connect students with alumni
and recruiters and encourage alumni to
hire students as interns. The 2020 event
is scheduled for Feb. 12 and will welcome
prominent employers in journalism,
advertising and public relations agencies
including 22squared, Weber Shandwick and
William Mills Agency.

One student who benefited from
Mudunuri’s efforts is Josh German, senior
mass communications major, who was
selected to attend the 2019 Multicultural
Talent Pipeline Conference organized by
Publicis Media in Atlanta.
It’s a two-and-a-half-day marketing and
advertising conference with networking
sessions and keynote speakers. According
to German, Mudunuri played a major role
in landing him the opportunity. “I can say
with 100 percent confidence that without
Shirisha, the experience wouldn’t have been
possible,” German says. “She contacted me
and encouraged me to apply, saying that
I would be a great fit for the program. Her
diligence, friendly approach and overall
upbeat personality had such an impact on
me as I began my professional career.”
“It’s not entirely about GPA and the
number of internships,” Mudunuri says. “It’s
being open and willing to learn and absorb
information.” She says employers look for
flexible and eager graduates who say yes to
assignments or even working late. In terms
of taking a risk, Mudunuri believes students
should not be afraid of opportunities. “Be
able to put yourself out there, don’t be
afraid to make a fool of yourself, know that
it might not work and then do it anyway.”

Jason Porter, University of South Carolina.
Photo by Lewis Zeigler.

Teaching and Research
I am currently teaching Principles of Visual
Communications and Principles of Public Relations.
Advice for Students and Readers of InterCom
Learning how to strategically manage your time and
efforts can help you tremendously.

Do not be afraid to throw
out a bad idea.

Making a transition in your career?
The Career Center can help!
Get started at sc.edu/career
Want to give back to your alma mater?
Looking to hire a CIC intern or full-time graduate?
Contact Shirisha to get started:
mudunuri@mailbox.sc.edu or @CIC_Shirisha
Register for the career fair:
bit.ly/cic-careerfair

–Jason Porter
Shirisha Mudunuri.
Photo by Michaela Baker.
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I wasn’t sure if I had enough realworld experience under my belt to
be considered for the job, but I just
went for it! And guess what? I got an
interview, and was hired the next day.
–Bobbie Brinkley

Making it in

B

Manhattan
Story by Caroline Moore, Senior, Visual Communications

Bobbie Brinkley discovered her interest in media and publishing when
she joined the school news program in fifth grade. “I just loved spreading
information,” Brinkley says. “It didn’t matter if I was letting people know
what was for lunch at school that day, I just wanted to get the word out.”
Since then, she’s been determined to work in one of the world’s top
information cities – amidst New York’s hustle and bustle. After graduating
with a mass communications degree in May 2018, she started her job
search there. It wasn’t easy, but even with 300 job applications and final
interview rounds with companies like Michael Kors and Comedy Central,
Brinkley never lost hope.

The Flatiron District is one of Brinkley’s favorite places to snap a photo in New York City.
Photo by Bobbie Brinkley.

20 | Fall / Winter ’19

Although the road to finding her dream job in her dream
city was long, she kept applying. And yet when Brinkley saw
a position open up at Simon & Schuster for a social media and
advertising coordinator, she was initially hesitant to apply. “I
wasn’t sure if I had enough real-world experience under my
belt to be considered for the job, but I just went for it!” she
says. “And guess what? I got an interview, and was hired the
next day.”
Since March, Brinkley has commuted into the city every
morning with a cup of coffee in her hand, ready to tackle the
new and exciting challenges her job has to offer. “My role at
Simon & Schuster requires me to wear many hats,” she says.
“The School of Journalism and Mass Communications was
rigorous and challenging, which helped prepare me for the
intensity my day entails. My professors and other faculty were
always encouraging as well as forthcoming with any advice or
connections that could benefit the students.”
Brinkley communicates with many other companies,
departments and agents. She helps create advertising and
social media campaigns for new book releases for authors
including Stephen King, Busy Phillips, Hillary Clinton and Jenna
Dewan. She also reserves advertising space in media including
The New York Times, Teen Vogue, Goodreads and Spotify.
Brinkley finds it very rewarding to spread the word about
a new book release. “It impacts the authors and our readers,”
she says. “If an author is proud about the way their book
is represented, that makes me happy,” Brinkley says. “If
someone sees one of our campaigns and it sparks interest in a
new author or genre, then that makes me happier.”
When Brinkley has a break from creating campaigns, you
can find her at the “take shelves” around the building, where
all Simon & Schuster books are available for the employees to
take whenever they want. She loves browsing the collections
of books, and her bookshelf is now packed full of literature.
Brinkley’s goal is to tear down the stereotype that new
graduates are only assigned menial tasks at small companies.
Her message to anyone who is just entering the workforce?
“Just go for it!”

The Simon & Schuster
building in New York City.
Photo by Bobbie Brinkley.

Brinkley showing off some of her
favorite Simon & Schuster books in
front of the New York City skyline.

Photo by Sam Granoff.
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Before, you guys were
literally getting your
hands dirty with it if it
had substance, smell and
texture, and you held it in
your hands to make it work.
–Van Kornegay

HAVE WE
LOST OUR
thingness?

Story and Photos by Elizabeth Breeze, Senior, Visual Communications

R

Rubber cement, X-Acto knives, overlays, press type and manual typesetting
machines made graphics and design very hands-on tasks in the ’70s and ’80s. From
there, technology changed everything. The standard of creation went from paper
crafts to creating advertising campaigns on our phones, from creating worlds through
simple drawing to augmented and virtual reality. Likewise, the CIC has seen and
experienced this very shift in the creation of things and the expectations that shifted
with it. But are communicators losing their grasp on the quality of the craft? Van
Kornegay, an associate professor with the J-school’s visual communications program,
describes this aspect of being hands-on as “thingness.”
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Thingness, according to Kornegay, is the quality of
being able to hold the products and tools in your hands.
“Before, you guys were literally getting your hands
dirty with it if it had substance, smell and texture, and
you held it in your hands to make it work,” Kornegay
says. This level of work — craft done by hand — was a
difficult, long process which really made the difference in
distinguishing the work as art.
Today, computers do the work of cropping images
and handling the post-production process. Art and
design are made in the blink of an eye and posted in a
matter of minutes, a stark contrast from the many hours
spent cutting out pictures with the utmost care and
precision. With current capabilities, the expectations
of the communications field grow ever higher with
each advancement in technology. “It’s kind of the great
leveler,” Kornegay says. “The upside about that is it has
democratized visual communication. Everybody gets
to play. The downside is, everybody has to play — and
you’ve got to be good at all of it.”
While digital media has come to the forefront, we’re
still faced with the thingness aspect. “I foresee us pretty
much always interacting with technology with our
hands to some degree,” says Gordon Humphries, another
university viscomm instructor. From photography to
virtual reality, there remains some level of physical
interaction involved with digital media. “You’re still using
your hands to articulate and move whatever it is that
you’re moving,” Humphries says. “There’s a fair amount
of hand-eye coordination with digital devices.”
For all the efforts to advance technology and
communication, there’s something to be said for media
that has stood the test of time. “I’m amazed at how
durable these forms of communication … like a book,
how durable it is,” Kornegay says. “Being able to hold it
in your hand is really important — you still want to have
this thing in your hand.”

Ink-stained hands using rulers, markers, and pen and ink to design a layout.
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Ending the
Interlude

The annual makes a comeback
1899 cover.

1912 cover.

1931 cover.

1945 cover.

F

Story by Kaitlyn McCue, Sophomore, Journalism

From 1899 to 1994, Garnet and Black
was known for recapping the year as a
tangible collage of memories. Now, it is
known as the quarterly design magazine
of the University of South Carolina. But
after a 25-year hiatus, the annual is finally
coming back.
Sparked from an idea for a senior thesis,
Thee Big Spur was reborn from Garnet and
Black as a completely transformed version
of the old-school yearbook. This ‘coffee
table book’ demonstrates the collective
South Carolina experience to readers –
capturing diversity, events, memories and
traditions at the university. Its goal is to
give the Gamecocks something tangible
that they can look back on to remember
exactly what made experiences at the
university so amazing.
Accounting and marketing doublemajor Samantha Petrelli was allowed to
give her senior thesis (the business plan
for the annual and its staff) a year early to
begin the execution of its process during
her senior year. Taking on this 300-page,
$80,000-plus project was an extreme

risk for one student. “It is important
because this is the first time in 25 years
that the university has had a book
that commemorates student life,” says
freshman visual communications major
and staff member Melissa Borgerding.
“It’s a physical documentation of what it
means to be a student at South Carolina.”
“When you buy your first house, you
will need coffee table books – and why
not Thee Big Spur?” says Andy Burns, CIC
instructor and the project’s advisor.
He had been involved with his
own school’s yearbooks and liked the
commitment he saw. “The staff was
convincing,” Burns says. “They are fully
motivated, so why not support that?”
Burns says. “It’s a chance for students
to do real work creating a real product
that real people can buy.” Having work
published was a big pull for the student
staff members, especially those hoping to
work in journalism, but the creation of the
annual hasn’t been easy.
Once Petrelli was told she could bring
this project to life, she took to social

WHAT IS CAROLINA YB?

Carolina YB is a student organization created to establish Thee Big Spur’s staff
as well as modernize the idea of what a yearbook can accomplish. They plan
to create a tangible collection of the memories that make the South Carolina
experience while highlighting what’s most important to the student body. By
incorporating technological advancements like being able to watch videos using
the printed book, Carolina YB is helping to combine the traditions of this historical
university with innovative features. They plan to represent all aspects of student
life, showcasing its diversity in academics, students, athletics and more. This
organization is working to produce a book that sticks to the traditional values of
South Carolina, but also can adapt to future generations and remain relevant.

media to connect with students. Staff grew from
a student and her business plan to a 40-person
endeavor; dozens showed interest and offered
ideas using online messaging over summer break.
But when the semester started and students from
the design and sales/marketing teams began
feeling the stress of exams, classes and other
extra-curriculars, members began to drop out,
leaving behind a staff of roughly 12. Sales were
not increasing according to plan, content was
not being produced quickly enough and the
publishing company was threatening to drop the
book, so the staff began intensive recruitment and
sales processes.
Making a comeback is a spin-off of this year’s
theme, and the staff hasn’t held back. Members
went classroom to classroom, primarily in the
CIC, to appeal to students. They also posted flyers
around campus, tabled on Greene Street, posted
to social media and did everything imaginable to
save the annual.

Their efforts paid off – the annual survived. “I
think once people see how amazing this first issue
is, everyone will want to have one or be a part of
it,” says sophomore visual communications major
and editor in chief Julia Randolph.
Thee Big Spur is produced by Carolina YB, a
new organization working to reinstate one of
the university’s longest traditions and revising
the yearbook to fit current cultures and feature
technological innovations. “I love the augmented
reality the staff is incorporating this year,” Burns
says. “The ability to hold your phone over the
picture of Williams-Brice and have it start playing
Sandstorm – that is cool. A marriage of old
technology and new.”
To order your own coveted piece of UofSC
memorabilia, scan the QR code, or visit
jostenyearbooks.com and search for the
University of South Carolina.

This is the first time in 25 years
that the university has had a book
that commemorates student life.

– Melissa Borgerding

1971 cover.
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1994 cover detail.
1992 cover.

Stay tuned for 2020 cover.

Looking into Artificial Intelligence
Story by Jack Kerley, Junior, Bachelor of Communications (Journalism)
Exchange Student from Melbourne, Australia

A

Artificial intelligence can sometimes seem
like spooky, science fiction mumbo jumbo, but
its growing use means it’s also an approaching
reality. It’s not just making its way into medicine,
computer science and technology – AI is also being
implemented in newsrooms. That’s why the CIC
at the University of South Carolina is examining
how it’s being taught. “We believe students at the
undergraduate level need to understand what AI is,
how it can be applied and the ethical implications,”
Dean Tom Reichert says.
Microsoft’s ambitious OpenAI project is an
industry leader in the cautious creation of AI and
warns that “rushing a technology to market before
it has been deemed safe” could bring upon a lapse
in foresight, breach of ethics or worse. However,
OpenAI suggests that industry-wide communication
about potential safety concerns could
mitigate problems.
“We now live in these curated
environments, where we
never see anything
outside of our own
bubble … and
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we don’t realize how curated they are,” explained
Oxford Information Labs chief executive Emily
Taylor in a Guardian article. That’s because the
algorithms created by AI predetermine the
information social media users are fed, no matter
what. Dodgy data collection scandals from these
same social media companies have also been
reported throughout the media.
This circles back to Microsoft’s project because AI
or human, the curation gets everyone. Difference
is, popping the bubble isn’t as difficult for humanity
as it is for machine learning.
Data plugged into machines is all that they have
to fall back on. “Bad AI is based on bad

Human and 3D illustration
robot hands reach
toward one another.
© Maxuser2 l Dreamstime

data sets to begin with,” says SJMC director Andrea
Hickerson.
University faculty are making adjustments to
ensure that students become aware of the ethical
issues that accompany AI.
When considering the issues, efficiency
transcends concerns and fears about lapsing
security. “AI will take over and we don’t even know
that it’s automated, that we are not being active
participants in its use,” Hickerson says. However,
she also points out effective uses of artificial
intelligence in general, including automated
trains like those in Tokyo. She also thinks sports
and financial journalism could be enhanced by
embracing AI.
The CIC Social Media Insights Lab, located in the
SJMC building, uses an AI program which analyzes
social media posts, then categorizes them in order
to determine user sentiment and identify patterns.
It’s not the only AI initiative on campus, however.
Professor Amit Sheth is the founding director for
the Artificial Intelligence Institute on the Columbia

campus. The effort will involve collaborative
research across campus.
Artificial intelligence, although portrayed by
Hollywood as dangerous and doomed to destroy
humanity, has many practical uses in everyday
life already being utilized. The potential for AI to help
humanity is there but as OpenAI says, caution should
be exercised.
Theoretical physicist Stephen Hawking signed an
open letter in 2015 about AI’s dangers going forward.
When talking about Artificial Super Intelligence, or ASI,
he warned, “humans couldn’t compete and would
be superseded.” Other experts, including Bob Carver,
are less pessimistic. “AI will continue to enhance cyber
security operations,” he says.
Journalism schools have a precarious job when it
comes to preparing future journalists to inform the
public on AI. “Journalism programs should always
be skeptical and critical of practices and uses,”
Reichert says. “Being aware of how it’s used is also
incredibly important.”
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D I S T A N C E EDUCATION

W

Story by Emile Roberts, Senior, Advertising

With a click of a button, class registration is complete.
It’s that simple to register for SLIS distance education
courses in 2019. A laptop can be taken anywhere that
Wi-Fi is available, lectures can be viewed or listened to
via Blackboard and assignments can be turned in on
the same platform. It is easier than ever to earn a degree
through a combination of in-person and online classes
or completely online, especially in the Master of Library
and Information Science program. But it wasn’t always
so accessible. Daniel Barron, a distinguished professor
emeritus and former SLIS director, along with a team of
dedicated faculty and administrators, made it happen.
“In 1976 at my first faculty meeting, I broke the tie as
to whether the college should take selected required
courses off campus to Greenville and Charleston,”
Barron says. “A ‘no’ vote would have meant that only
those students who could come to the Columbia
campus would be able to pursue a professional degree.”
That vote established the program as a pioneer in
distance education. So how did it work before the
internet era?
In its early years, faculty traveled to different
campuses once a week to teach the material.
Eventually, lectures could be viewed through satellite
or VHS tapes. They were recorded live and could be
watched at a specific time and place away from the
physical school, streamed by satellite halfway across
the country.
“I remember watching a Saturday class and being
intrigued that students were watching the same class
in Maine,” Mary Gwyn, ’97, says. “I had classmates in
a different state going through the same coursework.”
But satellite wasn’t the only method of distance
education. VHS tapes
were a product of the

recordings and could be given to students to sort through
on their own time. “I would get the boxes with the VHS
tapes and find it hard to believe that I could get credit for
classes when I wasn’t actually in class,” Gwyn says.
Today, tests can be completed and turned in online.
In the 1990s, however, exams were often proctored.
“For my midterm, the professor emailed the exam to
the feature animation librarian,” Lorene Kennard, ’99,
says. “She proctored the exam in a conference room
near the Disney MGM Studios and mailed it back to
campus because they wanted the original.”
The innovative spirit that drove the school’s distance
education efforts helped establish its MLIS program
as one of the best in the country – it’s ranked No. 18
overall and No. 5 in the school library media specialty
by U.S. News & World Report.
“We hold the distinction of being the first to have
taken distributed learning from the windshield to the
TV screen to the computer screen and beyond,” Barron
says. “We have used every medium as it became available
to us to educate library and information professionals as
soon as those media and communications systems were
available to the students.”
The belief that all students should have the
opportunity to pursue their dreams has also been
a driving factor behind the program’s continued
emphasis on convenience. Long after casting his
historic vote, Barron came across a 1920s-era quote
from Havilah Babcock, an English professor who once
called Davis College home, too. Decades had passed,
but the sentiment of it resonated with Barron. “‘If you
can’t come to the University of South Carolina, the
University of South Carolina will come to you,’” he says.
“I believed that then and continue to believe it today.”

If you can’t come to the University
of South Carolina, the University of
South Carolina will come to you.

–Havilah Babcock, 1920s

Daniel Barron, distinguished professor emeritus and former director of SLIS. Photo provided.

Unlocking
Hidden
Patterns in
Social Media

Story by Lauren Drescher, Senior, Public Relations

A

At nine, Amir Karami wrote his first
research article. By 12, he was reading
biographies of scientists, mathematicians
and Nobel Prize winners. Today, Karami is
an assistant professor for SLIS, where he
is exploring what social media can reveal
about human behavior.
“I think I love research challenges because
they make me want to learn and develop
new, original ideas,” Karami says. His
interests lie in health and social media. He
believes there are many health applications
that can be found through social media
analytics. His current funded projects are
collaborations with researchers at the CIC
or other departments on campus as well as
other universities.
Could Twitter conversations tell us
something surprising about how users
discuss diet, diabetes, exercise, obesity
and LGBTQ health? Karami – along with
researchers at the Arnold School of Public
Health, University of North Carolina at
Charlotte and John Hopkins University – is
analyzing millions of tweets to look for
patterns in how people discuss these health
topics on social media.
The #MeToo movement inspired people
around the world to share their sexual
harassment and assault experiences on
social media. Karami and a colleague in the
university’s psychology department are
using data science to study millions of those
stories to identify patterns and gain new
perspectives on sexual harassment.

Amir Karami writes research findings on his white board.
Photo by Lauren Drescher.

I think I love research
challenges because they
make me want to learn and
develop new, original ideas.

–Amir Karami

Karami and faculty members from the
university’s political science department
mine millions of social media comments
during political events, such as the 2016
presidential election, to recognize patterns
and garner a better understanding of
political opinion.
Finally, could a seemingly unrelated,
decades-old case hold the answer to a
modern medical mystery? In a departure
from social media research, Karami and
researchers at Harvard Medical School are
developing a framework to scan thousands
of unusual medical cases to detect
meaningful patterns.
When he isn’t busy conducting research
for SLIS, Karami unites all of his passions and
teaches eight courses.
“I found that I love research and teaching
more than anything else,” Karami says. “I
believe that a faculty job is like a startup
company because you need to hire
students, manage your research team, bring
original ideas, market your publications and
find research investors. Plus, you can teach.”
29 | sc.edu/cic

Mentor Relationships

I

from Near and Far
Anna Kathryn Stoddard, Senior, Advertising

In addition to traditional face-to-face
meetings, there is a now a new way to make
connections through the CIC’s Mentor
Match program, where students network
with professionals in their fields and receive
advice and coaching from industry leaders.
This year’s program has expanded to
include online meetings between students
and mentors.

awards, including two 2019 Public Relations
Society of America Silver Anvil Awards and
one Silver Anvil Best in Show honors.
“I have been able to apply the skills and
techniques I learned as a part of the program
to mentor others,” she says. “Mentor Match
helped me understand the structure of a
good mentor-mentee relationship, and I
have continued to apply those principles in

Mentor opportunities are
relationship-building tools that
serve you well later in life.
–Megan Bagwell

For junior public relations major
Melissa Mesnick, this change connected
her with Patrick Sutton, who works as a
communications lead at Blockchain in New
York. The two set aside time biweekly for
a discussion via Zoom Chat to sharpen
Mesnick’s professional skills and prepare her
for upcoming interviews.
“He’s really helpful with reaching out
to recruiters and aiding me in writing a
personal statement that outlines why they
should hire me,” Mesnick says. “As someone
who hires interns, he is able to tell me
exactly what he does and does not like to
see in interviews.”
For 2009 alumna Megan Bagwell, Mentor
Match has helped her better understand and
improve her professional communication
skills. Bagwell has recently received many
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future engagements.”
Not only has the experience enabled
Bagwell to build relationships with
her former mentors, it helped her form
lasting contacts with other mentees who
participated in the program at the same time.
“I enjoyed a rich networking experience
that goes beyond the one-on-one
relationship between the mentor and
mentee,” Bagwell says. “I am still in touch
with some of the mentors and mentees I met
in the program.”
She says that the experience continues
to help her utilize skills she learned while
in Mentor Match. “Mentor opportunities
are relationship-building tools that serve
you well later in life, even after the specific
season of mentorship has passed.”
To learn more, visit bit.ly/cic-mentor-match
or contact Karson Terry at kgterry@mailbox.sc.edu

Supporting the Vision

T

Story by Brandi Witherspoon, Senior, Public Relations

The newly created Dean’s Leadership Council
is already tackling important issues, including
enhancing the college’s new Social Media Insights
Lab. “The goal is to aid in the development of
the curriculum and ensure that future graduates
of the college are prepared and competitive for
employment,” says Lisa Fischer, council member
and national advertising sales executive vice
president of UPtv and Aspire.
Early on, the council has made
recommendations for trends the college can
monitor on social media. “More than 200
hundred students have come through our
social media lab and classes are now being
offered,” Dean Tom Reichert says. Plans are to
identify research opportunities, expand the
college’s national and global reach, identify
corporate and organizational partnerships that
can enhance its profile, and propose ways the
lab can be used to generate revenue. “This lab

DEAN’S LEADERSHIP COUNCIL

It is important to have a diversity
of members on the council to
bring in an outside prospective.
–Dean Tom Reichert

provides great education against the changing
landscape of marketing and PR, bringing a greater
understanding of consumer engagement and
the effect social media conversations have on
business outcomes,” Fischer says.
The council includes alumni as well as
professionals who demonstrate a passion for
the aims of the college. “It is important to have a
diversity of members on the council to bring in an
outside prospective,” Reichert says. It’s bringing
real-world voices to the college in a manner that
fosters teamwork and collaboration and builds
enduring relationships among council members.

(not all members are photographed)
Left to right, first row: Jackie Herr, Jeff Hoffman, Lee Bussell, Melanie Huggins, Lisa Fischer, Mike Boykin, Elaine Arnold (CIC
senior development director). Second row: Dean Tom Reichert, Jack Claypoole, Vicky Free, Robin Roberts, Dan Herres.
Photo by Lewis Zeigler.
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Back row left to right:
Dean Tom Reichert, Avery
Wilks, Chris Roberts
and Jimmy DeButts.
Front, Liana Miller and
Andrea Hickerson.
Photo by Lewis Zeigler.

Diving into the

O

2019 ALUMNI
AWARDS
Alyssa Lang, ’15,
SEC Network
Liana Miller, ’15,
Wieden+Kennedy
Avery Wilks, ’15,
The State
A’ja Wilson, ’18,
Las Vegas Aces
Jimmy DeButts, ’96,
U.S. Naval Academy
Alumni Association
Chris Roberts, ’07,
University of Alabama
For more information
on our honorees,
visit bit.ly/
sjmcalumniawards19
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A

Best of the Best
Story by Lauren Coffman, Junior, Public Relations

A South Carolina Press Association
Journalist of the Year. A Time magazine
Person of the Year. The No. 1 pick in the
WNBA draft.
Each year, the School of Journalism and
Mass Communications honors graduates
who have made an impact in their
industries, and this year’s line-up of winners
has done just that.
In October, the SJMC honored
Outstanding Young Alumni recipients
Alyssa Lang, Liana Miller, Avery Wilks and
A’ja Wilson for their significant professional
accomplishments within ten years of
graduation. The school’s Distinguished
Alumni recipients, Jimmy DeButts and Chris
Roberts, were also celebrated for their
career achievements.
Many recipients said they owed their
success to faculty members who mentored
them while here. “By the time we got out of
Doug Fisher’s classes, all of us were ready to
take on the world and do a good job,” Wilks
says. “A lot of the reporting I’ve done since
graduation is stuff that Doug taught me.”
Along with wonderful professors, Miller
recognized how valuable the J-school’s
curriculum was in her professional

development. She praised the hands-on
coursework and challenging assignments
that allowed her to hone her skills and
later, set her apart in the job market. “In this
industry, you have to leave school with a
darn near full portfolio,” Miller says. “It was
the J-school that opened so many doors for
me to be able to work on projects and have
real-life experience.”
Honoree Jimmy DeButts was part of the
Capital Gazette staff in 2018 when a gunman
opened fire and killed five of his coworkers.
The staff’s fierce commitment to journalism
and determination to put out a newspaper
the next day earned them the title “The
Guardians” of truth and recognition from
Time magazine. “What I’m proud of is that
we never stopped,” DeButts says. “Without
journalism, we would all be lost. We are the
defenders of democracy.”
DeButts and the other honorees have
made time to support the next generation
of SJMC students, just as the school
supported them. “I am always inspired when
I come back because I see the same love that I
had in the students here and in the faculty,” he
says. “I love Carolina with all my heart, and I’d
do anything for this college.”

NYPD

Story by Virginia Bethune, Junior, Public Relations

On the morning of September 11, 2001, a
University of South Carolina freshman saw
the tragic terrorist attacks unfold live on
his dorm room TV. He didn’t realize how
the experience would shape his life. James
Roche, New York City Police Officer, calls this
the pivotal moment that launched his interest
in making the world a safer place through the
New York City Police Department.
First, he had to finish school, and that’s
where his SJMC education fits in. Roche,
’05, credits much of his work ethic to his
journalism background. The broadcast
journalism major learned that to make it
in the field, you have to work the hardest.
“To be successful, you have to be the best
reporter, best anchor, best producer,” he says.
These ideas set him up for success as a NYPD
police officer. He decided that he wanted to
be the story, not tell it.

It is all about timing.

–James Roche

Following graduation,
he began the challenging
process of joining the
NYPD. It took three
years and included
countless flights and
tests. “Sometimes I
stayed up for more
than 24 hours straight,”
Roche said. “I worked
overtime on days off
and holidays, went
scuba diving in grueling dark cold and found
a lot of good luck along the way.”
“My dream job was to become a New York
City police officer but more than that it was
to become a police diver,” he says. “When I
took the test in 2010, I saw a video of NYPD
scuba divers looking for explosives and
jumping out of helicopters, and from that
moment on I knew what my career path was
going to be.”
So how did he end up rescuing a woman
from drowning in Long Island, New York?
“It is all about timing,” says Roche. Last
June, he made headlines after performing
a daring rescue. A boat had capsized on
the Long Island Sound and a woman was
trapped underneath. Roche was able to bring
her to the surface and she was airlifted to
a local hospital. “It was the most
important thing I have ever done
as a police officer,” he says. “I
waited two years to make my first
rescue out of the helicopter, and it
was the experience of a lifetime.”

Left to right, James Roche, John Martin,
Brian Mullen, Lester Sanabria and Chris
Maher at the NYPD Aviation Unit hangar
at Floyd Bennett Field in Brooklyn.
Photos provided by James Roche.

James Roche.
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YOUR DEGREE
OPENED DOORS.
SO CAN YOU.

ALUMNINotes
Deaths
Bradley Callow, BA, 2008, died
May 24, 2019.
Margaret Bauknight, BA, 1959,
died May 3, 2019.

1960s
Thomas “Pat” Robertson, BA,
1961, was elected president
of the South Carolina Outdoor
Press Association at the
organization’s annual meeting.
The 2019-2020 term will be
his third time to helm the
organization, which he helped
create in 1988.
Michael Sewell, BA, 1965,
MA, 1967, recently celebrated
the publication of his first
novel, Maggie’s Big Secret. His
first book, Remembering the
Days: The Boys of Preston,
was published in 2014.

1980s
John Brunelli, BA, 1989, has
been named communications
manager at the University of
Colorado School of Dental
Medicine in Aurora, Colorado.
Walter Clayton, MLIS, 1985, is
enjoying his retirement. He
and his wife are cruising up and
down the East Coast in their
sailboat.

Jennifer Nicholson Graham,
BA, 1988, is an enterprise
reporter for the Deseret News in
Salt Lake City. She recently won
first place in business enterprise
reporting, second place in
religion reporting and third place
in health enterprise reporting
in the Society of Professional
Journalists’ Top of the Rockies
competition.
Vasilisa Hamilton, BA, 1986,
has an advice column at
walterborolive.com and
The Press and Standard in
Walterboro. She is an author,
independent journalist and
communications strategist.
Lou Kennedy, BA, 1984, was
honored by the National
Association of Manufacturers
with an award for outstanding
leadership in manufacturing.
Kennedy, who is CEO and
president of Nephron
Pharmaceuticals in West
Columbia, received the award
at the Manufacturing Institute’s
STEP Ahead Women’s Initiative
in April.
Barrie Kirk, BA, 1984, was
named to the 2019 Women
of Influence list by Columbia
Regional Business Report. Kirk is
provost at Midlands Technical
College.
Cynthia Doherty McGarrahan,
MLIS, 1989, retired from
Seaside Elementary School,
Horry County Schools, and
relocated to the Dominican
Republic.

Learn how you can support the CIC at bit.ly/cic-giving
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president of public relations
at Prisma Health Midlands
Foundation in Columbia.

Amy Coward, APR, MA, 1987,
has been elected to serve as
secretary on the Public Relations
Society of America’s 2020 board
of directors. Coward is vice

Lauren Ammann Raycroft, BA,
1985, is station manager for
WGWG-TV in Mount Pleasant.
She and her husband have two
daughters and one grandson.

Paula Wethington Rose, BA,
1988, won first place in Best
Digital Presence in Michigan
Associated Press Media Editors’
2018 newspaper contest,
Division II. This was for website
content and social media
accounts she handles on behalf
of The Monroe News in Monroe,
Michigan, where she is the
newsroom’s digital leader.

1990s
Kathryn Blackwell, BA, 1991,
became executive editor at
Texas Monthly in late 2017.
Robin Blackwood, BA,
1996, was named one of
greenvilleonline.com’s 25 Most
Beautiful Women in the Upstate
for 2019. This list honors
women who inspire others and
improve the community. She
is owner of Blackwood PR in
Greenville.
Stephen Brown, BA, 1995, has
been promoted to president
of Cookerly Public Relations in
Atlanta. Brown joined the firm in
2015 and previously served as
its executive vice president and
chief innovation officer. In July,
he was elected to the Public
Relations Society of America’s
National College of Fellows, the
highest accolade bestowed by
the organization.
Bill Fort, MLIS, 1991, has
been in the South Carolina
State Guard for 14 years and
was recently promoted to
major. He received the SCSG’s
commendation medal for
actions during a deployment
associated with Hurricane
Florence in September 2018.
After 28 years as a media
specialist, Fort made a
career change and is now an
elementary school resource
officer in Richland Two. He is
a father of three sons, two
of whom serve as masters-at-

arms in the U.S. Navy. His first
grandchild is due next year.
Vicky Free, BA, 1992, has been
named senior vice president
and chief marketing officer
at Novant Health in WinstonSalem, North Carolina. Free
previously worked as senior
vice president of global brand
strategy, marketing and creative
for Disney/ABC International.
Benjy Hamm, MMC, 1991, has
been hired by Campbellsville
University in Kentucky as an
assistant professor of mass
communication. Hamm most
recently worked as editorial
page editor for The VirginianPilot.
Leah Johnson, BA, 1990,
has joined MPA Strategies
in Columbia as director of
association management.
Shawn Nottingham, BA,
1994, is a supervising editor at
CNN in Atlanta.
Lorri Shealy Unumb, BA, 1990,
has joined the Council of Autism
Service Providers as CEO.

Katherine Zorn, MA, 1996,
has been promoted to vice
president of member value at
AARP in Washington, D.C.
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We want to stay CONNECTED with you!
Submit your Alumni Notes to:
rebekahb@mailbox.sc.edu
2000s
Adedayo “Dayo” Abah, Ph.D.,
2004, has been named
an Institute for Diverse
Leadership in Journalism and
Communication 2019-2020
fellow. Abah is a professor
of journalism and mass
communications at Washington
and Lee University in Lexington,
Virginia.
Adam Beam, BA, 2005, has
joined The Associated Press’
Sacramento bureau as a
statehouse reporter. Beam
previously worked as AP’s
statehouse reporter in Kentucky.
Hilary Dyer Brannon, BA, 2008,
MMC, 2012, has been named
the Columbia Chamber Young
Professional of the Year. She is
a communication and events
director at the University of
South Carolina.
Kellyanne Burbage, MLIS,
2007, was named Distinguished
Literacy Teacher at Mitchell
Elementary in Charleston.

Holly Fisher, MMC, 2005, was
named 2019 Marketer of the
Year at the AMA Charleston
Spark! Awards. Fisher is CEO and
founder of Fisher Creative in
Mount Pleasant.
Drew Harkins, BA, 2006, is
creative director of Tattoo
Projects in Charlotte.
Megan Herring Bagwell, BA,
2009, was part of the team that
won the Public Relations Society
of America’s 2019 Best of Silver
Anvil Award for the campaign,
“Beyond the Driving Test: Teens
Prove their #StreetTread,”
developed with Ketchum.
Herring is the corporate affairs
public relations manager for
Michelin North America in
Greenville.
Steve Jackson, MA, 2002, has
been appointed director of
the Communication Research
Institute at William Penn
University in Oskaloosa, Iowa.
Miquel Jacobs, BA, 2007, has
been promoted to director
of communications and
creative services at West Coast
Conference in San Bruno,
California.
Taylor Kearns, BA, 2006, has
joined NP Strategy in Columbia
as video services manager.

Kathy Carroll, MLIS, 2009, has
been elected to serve as the
2020-2021 president of the
American Association of School
Librarians. Carroll is a librarian
at Westwood High School in
Blythewood.
Marjorie Riddle Duffie, BA,
2006, has joined the Darla
Moore School of Business at the
University of South Carolina as
publications manager.
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Clara Thomas Koon, BA,
2000, is marketing supervisor
at Nelson Mullins Riley &
Scarborough in Columbia. She
married University of South
Carolina School of Law alumnus
Christopher Koon in April.
Caroline Love, BA, 2006, is an
associate producer on a new
film titled The Game Changers,
executive produced by James
Cameron and starring Arnold
Schwarzenegger. It became the
best-selling documentary of
all time on iTunes in less than a
week and is now available on
Netflix. She also serves on the

board of directors for The Game
Changers Foundation, which will
use profits from the film to bring
healthy food education to lowincome communities.
Amanda Loveday, BA, 2007, is
a senior advisor for Unite the
Country, a new Biden super
PAC. An associate director
at NP Strategy in Columbia,
Loveday previously served
as communications director
for Rep. Jim Clyburn and as
executive director of the South
Carolina Democratic Party.
Sierra Valdes Martinez, BA,
2008, has joined iThrive Games
Foundation as communications
and operations coordinator.
Martinez previously worked
as a freelance writer and social
media manager. Martinez is a
mom of three and wife of an
active-duty U.S. Marine.
Christine Carlson McKone,
BA, 2008, is the marketing
communications manager for
Volvo Penta of the Americas
in Chesapeake, Virginia. She
oversees the company’s
communication strategy for
the region. Earlier this year,
she completed an extensive
international assignment for
Volvo Penta’s headquarters
in Sweden. She serves on the
Marine Marketers of America
board of directors, is a
member of the Junior League
of Norfolk-Virginia Beach and
is a mentor for Seton Youth
Shelter’s Children of Prisoners
program. She was named one
of Boating Industry magazine’s
Top 40 under 40.
Merritt McNeely, BA, 2005, was
named to the 2019 Women
of Influence list by Columbia
Regional Business Report.
McNeely is vice president of
marketing at Flock and Rally.

ALUMNI NOTES

Kenneth Moton, BA, 2004, has
been named co-anchor of ABC’s
World News Now and America
This Morning.
Nicholas Needham, BA,
2009, was awarded the
Roy H. Park Fellowship to
pursue an M.A. in media and
communication from the
University of North Carolina at
Chapel Hill.
Stephanie Pendrys, MMC,
2006, was named to DMN’s
2019 40under40 list. Pendrys
is marketing manager at Gage
Brothers Concrete Products in
Sioux Falls, South Dakota.
Jay Pou, BA, 2005, is the
recipient of the 2019 M. Stuart
Hunter Award for Outstanding
Teaching in University 101 at the
University of South Carolina. Pou
is director of student services for
the history department.
Bobby Redfern, BA, 2003,
is the director of digital for
Realtree, the world’s largest
camouflage and outdoor brand,
in Columbus, Georgia. He and his
wife welcomed their first child
in 2019.
Jennifer West, MLIS, 2008, has
joined Savannah State
University’s Gordon Library
as technical services librarian.
She also oversees the special
collections.
Meredith Harvie Whittemore,
BA, 2008, has joined WSMV
(NBC) in Nashville, Tennessee,
as executive producer of special
projects.
Maranda Williams, BA, 2004,
joined the Darla Moore School
of Business at the University of
South Carolina as marketing and
communications manager.
Kimberly Winston, BA,
2000, has joined Mercury, a
global public strategy firm in
New York City, as vice president.

2010s

Kim MacVaugh, MLIS, 2018,
has joined George Mason
University’s Schar School of
Policy and Government in
Arlington, Virginia, as a policy
and government librarian.

Trey Bloomer, BA, 2010, is a
senior social media producer
at 247Sports in Nashville,
Tennessee.
Kristin Whittaker Buchman, BA,
2016, married Alex Buchman,
a strength and conditioning
coach at the University of
South Carolina, in March. She
works for the South Carolina
State Treasurer’s office as a
communications specialist.
Amanda Campbell, BA, 2019,
has been promoted from
communications intern to
creative communications
specialist for the South Carolina
Council on Competitiveness in
Columbia.
Susan Altman Elofson, MLIS,
2017, has joined Airport High
School in West Columbia as a
school librarian.
Jennifer Faulkner, BA,
2015, has joined Beginnings
SC in West Columbia as
program coordinator. She
provides support for the
hearing screening and
parent education programs.
She also handles event
management, communications/
social media and development.
Heather Fordham, BA,
2019, has joined WJLP in
Freehold, New Jersey, as a
reporter/associate producer.
Zachary Frazier, Ph.D., 2019,
has joined University of North
Carolina Greensboro as a clinical
assistant professor in the
School of Education’s library and
information science department.

Lee Goble, MMC, 2019, has
joined Central Carolina
Community Foundation in
Columbia as communications
associate. He is responsible
for all digital communications,
including the foundation’s social
media, website, blog and email
newsletters. He also assists
with the development and
execution of individual strategic
communications plans for
the organization’s departments
and teams.

Kelli Caldwell Messick, BA,
2017, has joined High Point
University in North Carolina
as coordinator of electronic
communications.
Alexis Mood, BA, 2015, received
the Foundation at American
Association of Advertising
Agencies’ Bill Sharp Award for
the Future of Advertising. Mood
is marketing manager at Cox
Automotive in Atlanta.
Kayla Pace, BA, 2018, has joined
the research team at CBS Sports
in New York City.

Liz Hill, BA, 2010, has joined
TK Promotions in Glen Allen,
Virginia, as an account manager
specializing in collegiate and
corporate clients.

Kathryn McKay Phillips, MMC,
2010, is marketing campaign
manager for Don Johnston
Inc., an assistive technology
company in Volo, Illinois.

Isabelle Khurshudyan, BA,
2014, is now The Washington
Post’s foreign correspondent
based in Moscow. She previously
covered the Washington
Capitals, high school sports and
local colleges.

Virginia Ramsey, BA, 2015, has
joined LinkedIn, where she
leads communications for
policy issues and the Economic
Graph, the company’s in-house
group of policy researchers and
economists.

Ryan Lawson, BA, 2018, has
joined the National Mass
Violence and Victimization
Resource Center in Charleston as
public information coordinator.

Gabi Santos, BA, 2017, has
joined the public relations/
events team at Prisma Health
Children’s Hospital—Midlands
as events manager. Santos
previously worked as fund
development manager at Girl
Scouts of South Carolina—
Mountains to Midlands and as a
project leader at Ocozzio Inc. in
Augusta, Georgia.

Laura Douglass Marion, MLIS,
2015, is Governor’s House
collections coordinator at the
University of Florida’s George
A. Smathers Libraries in St.
Augustine. She manages a hybrid
library and museum collection
related to historic preservation
and the history of the city’s built
environment.

Sabrina Shutters, BA, 2018, has
been promoted to weekend
morning anchor/reporter at
WBTW News 13 in Myrtle Beach.
Rachael Renken Simmons,
MMC, 2011, has been
promoted to managing director
of communications at FedEx
Express in Memphis, Tennessee.
Cat Sullivan, BA, 2017, has
joined Lakeview Pantry, one of
Chicago’s largest and longestoperating food pantries, as
marketing and communications
coordinator.
Patrick Sutton, BA, 2013, has
joined Blockchain in New York
City as communications lead.
Sutton previously worked for
Paragon in Hoboken, New
Jersey, where he began the
company’s cryptocurrency
practice, led the U.S. Media
Relations team and was named
a 2017 PR News Rising Star.
Hannah Williams, BA, 2018, has
been hired by Sutherlandgold
in New York as an associate
account executive.
Lucinda Rush Wittkower, MLIS,
2010, was elected to the Virginia
Library Association executive
committee for 2020. She will
represent her state on the
American Library Association
council for a three-year term.
Wittkower is an instructional
services librarian at Old
Dominion University Libraries in
Norfolk, Virginia.
Michelle Zhu, BA, 2017, has
joined FOX Carolina in Greenville
as a reporter.

Katrina Gary Sharp, BA, 2010, is
an educator in Lancaster County
School District. She celebrated
six years of marriage in August
and now has an active 2-yearold who loves music and
dinosaurs.
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Elizabeth A. Ruiz
Joshua Eugene Salmans
Janice Sanders*
Kathryn E. Santilli

Susanne M. Schafer*
Dr. William C. Schmidt Jr.
Kristine Joanne Schwoebel
Megan Anne Sexton-Fretwell
Ann Shelek
Christine N. Shelek
Baylee Victoria Shipes
Megan Shull
Anne Colleen Sisley
Linda W. Skinner
Penney Edwards Slade
Jennifer Cooke Smith
Dawn M. Smith
Dr. Laura K. Smith
Jan P. Smoak
Scott W. Smoak
Dr. Jenna Spiering
Shirley Sprenne
Ronnie Glenn Stafford Jr.
Dr. Lowndes F. Stephens
Gerald Stinson
Kristin Elizabeth Stitzlein
Kerry G. Stubbs
Alyssa Nicole Svinte
Casey Lynn Sweeney
Natalie Briann Swift*
Janet E. Tarbox*
Collyn Patrick Cline Taylor
Sandra Taylor
John Randy Taylor
Megan Telencio
Karson Gayle Terry
Capt. Larry Thomas*
Stephanie Ann Thomas
Kela E. Thomas*
Dave Tovar*
Rebecca Marie Tucker
Chaunte M. Turner
Pamela Huntley Turner
Radhika Amish Vaid
Julie Walker
Brian Michael Walker
Beatriz Pascual Wallace
Joel D. Wallace Jr.
Dale Ward
Catherine Shana Watson
Hope Elizabeth Watson
Marquis Daquan Webb
Joann E. Webber
Krystal R. Webber
Allison Budke Weiland
Wendy Welch
Kimberly A. Wellman
Robert A. Wertz
Charles Mitchell West
Ariel Elizabeth Whitmire
Ernest L. Wiggins*
Thomas Wilkerson

Walter T. Wilkerson
Elaine C. Wilkerson
Jennifer Knight Williams
James E. Williams
Jeffrey Sidney Williams
Brett L. Williams
Cornelia B. Williams
Dr. Leland H. Williams
Gene Willis
Jeremy D. Wills
Susan Gail Wilson
Chantal F. Wilson
Kristyn Demarest Winch
Rousey Wing
Samantha Marie Winn
Jungmi Wu
John Lewis Zeigler
CORPORATE DONORS
AAF of the Midlands*
America’s Charities*
American Endowment
Foundation*
Atlas Systems Inc.
BP Corporation
North America Inc.*
BP Foundation Inc.
Charleston County Bar
Association*
Chernoff Newman LLC*
Computer Systems Group Ltd.
Estate of William B. and Norma
L. Goodrich*
Groucho’s Five Points
IBM Corporation Matching
Grants Program*
International Paper
Foundation*
Marketing Performance LLC*
Post and Courier Foundation*
Rowman & Littlefield
Publishing Group
Schwab Charitable Fund*
South Carolina Bar*
South Carolina Broadcasters
Association*
The Arthur W. Page Center*
The Clifton Foundation*
The GE Foundation
The Hearst Foundations*
WYFF-TV*
YourCause LLC*
Dominion Energy Charitable
Foundation*
Microsoft Corporation*
Vital Care Charitable
Foundation Inc.*
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Mark your calendar!

Give 4 Garnet is April 22, 2020.

Stay tuned for more information on how you can support the CIC.

